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EDITOR’S LETTER R

Winning Ideas

CHANGE IS UPON us. Eight years ago, after Hurricane Katrina devastated
the Gulf Coast, the public began to take note of designing and building
for resilience and sustainability. Last year’s Sandy—the second costliest
hurricane in the United States—furthered that dialogue, prompting
New York City mayor Michael Bloomberg to unveil a $20 billion planin June
to protect the city from future storms. It’s no wonder that architects,
landscape architects,and urban planners today are exploring the steps
they can take to enact change—to enable their projects, clients, and
end-users to weather these events. In this issue’s feature story, “Products
of Climate Change” (page 16), we look at what some forward-thinking
architects are doing to combat weather-related disasters and the highly
effective products they're turning to. And in “Product Spec: Landscape”
(page 40), we offer more ideas on how to mitigate the impact of storms
from the perspective of landscape architects.

Another change is occurring right here in the pages of SNAP. We
have always curated and covered innovative architectural, building, and
interiors products, but this year we turned the tables and asked ajury
of your professional peers to choose the best featured products for our
first-ever SNAPPY awards—a program we intend to present annually.
Readers helped us shortlist productsinarange of categories—from bath
fixtures to glazing systems—and then a panel of architects selected the
20 winners. If you missed our SNAPPY presentations at the AlA convention
in Denver in June, you can read about the honorsin this issue’s feature
“The Winners’ Circle” (page 24).

The Editors
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MANUFACTURER: Kornegay Design
Inspired by imagery of the Sonoran
Desert, the Agave Series sports adimensional
pattern modeled after the succulent plant
it's named for. At once both organic and
mechanical in appearance, the hand-cast
concrete planters range in diameter from 24 to
48inches,andin height from 13 to 2214 inches,
KORNEGAYDESIGN.COM
(SNAP #19)
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KERDI-DRAIN WITH TILEABLE
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